Malaysian Input-Output Research Association (Miora) School Of Economics, Faculty Of Economics And Business The National University Of Malaysia, UKM Bangi Selangor / Nurul Shakinah Mohamad Anwar by Mohamad Anwar, Nurul Shakinah
INDUSTRIAL TRAINING REPORT 
AT 
MALAYSIAN INPUT-OUTPUT RESEARCH ASSOCIATION (MIORA) 
SCHOOL OF ECONOMICS, FACULTY OF ECONOMICS AND BUSINESS 
THE NATIONAL UNIVERSITY OF MALAYSIA, UKM BANGI SELANGOR  
BY 
NURUL SHAKINAH BINTI MOHAMAD ANWAR 
(2010567899) 
 
 
 
REPORT 
SUBMITTED TO 
FACULTY OF COMPUTER AND MATHEMATICAL SCIENCES 
UNIVERSITI TEKNOLOGI MARA 
 
 
AS PART OF REQUIREMENT  
FOR 
BACHELOR OF SCIENCE (HONS) (STATISTICS) 
 
 
JANUARY 2014 
 
ACKNOWLEDGEMENT 
 
  Alhamdulillah to Allah S.W.T. and peace is upon his 
messenger Holy Prophet Muhammad S.A.W. praise to Allah S.W.T. for 
giving me courage, time and acknowledge in completing this study. I 
would like to take this opportunity to express my appreciation to all those 
who assisted in the completion of my thesis. 
  Special thanks to my helpful advisor, Pn. Nasuhar binti Ab. 
Aziz for their guidance and advice as well as suggestion given 
throughout the preparation and undertaking of this study.  Not forget to 
my industrial training coordinator, Pn. Siti Nurhafizah Mohd Shafie for 
her support to complete this study. 
I am greatly indebted to each and every employee who assists 
me in providing with valuable information and help me to complete this 
research during my practical training at Malaysian Input-Output 
Research Association (MIORA) especially to my company supervisors 
Prof. Madya Dr. Norlida Hanim binti Salleh and also, to whom that has 
guidance me in every single day duty and provided outstanding support. 
My appreciation also goes to my beloved family, especially to 
my parents. Lastly, a special acknowledgement goes to UiTM, for giving 
the opportunity for me to pursue the study in Bachelor of Science (Hons) 
(Statistics).  Also, I would like to thank any individual or people who 
might involve in the making of this thesis, directly or indirectly. 
i 
 
ABSTRACT 
This research aims to evaluate the pull and push factors of motivation, 
tourist satisfaction and destination loyalty in Tioman Island. This study 
involved 215 of respondents by using stratified random sampling. 
Structural Equation Modeling (SEM) approach is used to investigate the 
relevant relationships among the variables. SEM also is a confirmatory 
method providing a comprehensive means for assessing and modifying 
the measurement models as well as structural model. The result of 
independent samples t-test and Analysis of Variance (ANOVA) shows a 
significant difference of the nationality, age, education level and monthly 
income towards tourist loyalty. In addition, the measurement model of 
motivation, satisfaction and loyalty of tourists shows a significant 
goodness of fit with value of Comparative Fit-Index (CFI) is 0.924 
greater or equal 0.9 as a baseline comparison. In order to increase the 
number of tourists to come to Tioman Island, Ministry Tourism and 
Culture Malaysia should plays their role in order to increase the number 
of tourist arrival to this island.  
 
Keywords: Tourists’ Motivation, Tourists’ Satisfaction, Destination   
Loyalty. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
ii 
 
TABLE OF CONTENTS 
 
CONTENT                                            PAGE
      
ACKNOWLEDGEMENT       i 
ABSTRACT         ii 
TABLE OF CONTENTS       iii 
LIST OF ABBREVIATIONS      vi 
LIST OF TABLES        vii 
LIST OF FIGURES        viii 
 
CHAPTER 1:   ORGANIZATION BACKGROUND 
 1.1              Introduction       1  
 1.2    Background of Industrial Training     1 
  1.3   Objectives of Industrial Training    2 
 1.4   Background of the Organization     3 
 1.4.1   Organizational Chart of MIORA   5 
 1.4.2   Logo of MIORA     6 
 
 
CHAPTER 2:   RESEARCH PROJECT  
 2.1 Introduction       7 
 2.2 Background of the Study     7 
 2.3 Problem Statement      10 
 2.4  Objectives of the study     11 
 2.5  Research Questions      12 
 2.6  Theoretical Framework     13  
 2.7  Research Hypotheses       14 
 2.8  Scope and Limitations of the Study    14 
 2.9  Significance of the Study      15 
  2.9.1  Researcher and Organization   15 
  2.9.2  Tourists      16 
 2.9.3 University      16 
 2.10   Definition of Terms      16 
 2.10.1  Motivation Factors    16 
 2.10.2  Tourist’s Satisfaction    17 
iii 
 
 2.10.3  Tourist’s Loyalty     17 
 
 
CHAPTER 3:   LITERATURE REVIEW  
 3.1  Introduction       18 
 3.2  Motivation Factors      18 
 3.3  Tourist’s Satisfaction     20 
 3.4  Tourist’s Loyalty      22 
 
 
CHAPTER 4:   METHODOLOGY 
 
 4.1  Introduction       24 
 4.2  Research Design      24  
 4.3  Area and Population of the Study    24 
 4.4  Sampling Size and Technique    25 
 4.5  Data Collection Tools and Instrument   25 
   4.5.1  Secondary Data     25 
   4.5.2  Questionnaire     26 
 4.6  Measurements       27 
   4.6.1  Nominal      27 
   4.6.2  Ordinal       28 
   4.6.3  Interval      28 
   4.6.4  Likert Scale     28 
 4.7  Data Processing, Analysis and Presentation   30  
   4.7.1  Descriptive Statistics    32 
   4.7.2  Independent Samples T-Test   32 
   4.7.3  One-Way Analysis of Variance (ANOVA) 32 
   4.7.4  Test of Reliability     33 
   4.7.5  Test of Normality     34
   4.7.6  Confirmatory Factor Analysis (CFA)  35 
   4.7.7  Structural Equation Modeling (SEM)  36 
 4.8  Summary Table for Fitness Estimation, Reliability  38 
 and Validity 
 
 
 
 
 
iv 
 
